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Total Total Growth Rate %
Description January - August 2014 January - August 2015 January - August 2015
Q V \Y Q \Y \Y Q \Y \Y;

(Tons) (M/B) | (M/US.$)| (Tons) (M/B) | (M/US.$)| (Tons) | (M/B)| (M/US.$)

Fresh (0506) 41,138.76 |15,801.76| 491.37 |39,808.98 |12,638.12  384.13 323 | 2002 | -21.82
Processed(1605.21) | 44,647.26 |18796.79| 584.63 |44,413.84|15858.04 48217 | -052 | 3092 | -1753

Shrimp zlg‘r’gczgsegfh”mp Fresh | 367636 | 120574 | 4039 | 249389 | 89504  27.24 3216 | -30.92 | -32.56
""""""""""""""" Total | 8946238 |35894.29| 1,116.39 |86,716.71[29,391.20 89354 | -3.07 | -1812 | -19.96

Fresh (0507) 35,965.41 | 6,751.48 | 209.77 |29,461.66| 5299.57 16142 | -18.08 | -21.51 | -23.05
Cephalopod| Processed(1605.54) | 466054 | 1,029.12 | 3199 | 432652 | 938.06 2854 | -717 | -88 | -10.78
'''''''''''''''''''''''''' Total | 4062595 | 7,780.60 | 24176 |33788.18| 623763 189.96 | -16.83 | -19.83 | 2143

Fresh (0302/ 0303) 107,798.96 | 3,823.73 | 118.88 |92,197.82| 2,854.44  86.92 14.47 | -2535 | -26.88
Processed (1604) | 4525714 | 5401.08 | 167.91 |43.808.07| 517881 15752 | -320 | -412 | 619
Fresh Tuna (0302/0303) | 1135553 | 97015 | 3010 |12,773.49| 1,192.85 3630 | 1249 | 2296 | 2060
Fish | Processed Tuna (1604.14) | 516434 | 669.10 | 2074 | 7,63099 | 96021 2020 | 4776 | 4351 | 4079
Fresh Sliced (0304) | 46,887.64 | 6,679.82 | 207.62 |42,755.88| 6,383.56 19429 | -881 | -444 | 642
' Sashimi (0304.99) | 1085871 | 85027 | 2643 |1243521| 1,070.86 3262 | 1452 | 2594 | 2342
""""""""""""""""" Total | 227,322.32 |18,394.15| 571.68 [211,601.46|17,640.73 536.85 | -6.92 | -410 | -6.09




Export Statistic January - August 2015

Quantity (unit %)

Proportion (%) : .
_ : . Countries Countries
Desciption In main markets (Growth, Proportion) (Decline, Proportion)
(USA, JP, EU) TP TP
Fresh (0506) U.S.A(3.37,41.72%) Germany (-58.00, 2.00%)
Shrimp Processed(1605.21) 74.1 S.Korea(29.70, 3.88%) EU (-51.96, 6.11%)
Black Tiger Shrimp . .
Fresh & Processed Vietnam(35.28, 3.28%) |Utd.Kingdom(-42.68, 2.94%)
Fresh (0507) Taiwan (2.55, 3.24%) Vietnam(-59.77, 2.97%)
Cephalopod | Processed(1605.54) 70.65 Cambodia (1,898.98, 0.06%) EU (-22.37, 42.06%)
New Zealand (7.58, 0.37%) Italy (-19.43, 35.86%)
Fresh (0302/0303) 1541 | Vietnam(70.51, 6.55%) | China (-50.78, 7.08%)
Processed (1604) 37.44 U.S.A(10.72, 4.70%) Japan (-5.17, 22.39%)
Fish Fresh Tuna (0302/ 0303) 71 S.Korea (13.09, 2.76%) EU (-26.91, 4.95%)
e
@e0s14y | 204
Fresh Sliced (0304)
Sashimi (0304.99)
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Total Total Growth Rate %
January - August 2014 January - August 2015 January - August 2015
Description Q \% \% Q \ \% Q \% \%
(Tons) (M/B) | (M/US.$)| (Tons) (M/B) | (M/US.$)| (Tons) (M/B) | (M/US.$)
Shrimp Fresh (0506) 9,474.53 | 2,624.66 80.53 9,318.47 | 2,420.91 73.02 -1.65 -7.76 -9.33
Cephalopod Fresh (0507) 82,426.08 | 4,809.33 147.84 |[112,194.44| 5,148.87 154.98 36.12 7.06 4.83
Fish Fresh (0302/0303) [366,137.18| 14,189.05 | 435.79 |343,853.28| 13,995.25 | 421.23 -6.09 -1.37 -3.34
FreshTuna (03021 \sp517p| sssoser | 7ossr (aese0se| 97e2te| ssasr | wze | 2ze | -zass
et @508 | cynpor | yonnsy | e |mamas| oosose | e | s | iz | s
Total 920,958.84 | 44,071.59 | 1,353.09 |878,973.44| 39,811.59 | 1,196.76 -4.56 -9.67 -11.55




Import Statistic January - August 2015

Pakistan (197.23, 9.54%)
Fresh (0506)

Cephalopod Fresh (0507)
Peru (9.45,24.66%)
Fresh (0302/ 0303) Japan (29.58, 9.44%)

Fresh Tuna (0302/ 0303) S.Korea (72.68, 7.44%)

Fresh Sliced (0304) & Sashimi (0304.99) Papua New Guinea (119.21, 10.50)




Statistic of IN & OUT Reefer container
October 2014 — September 2015

Net TOTAL

T wwGoEsE T | wheniGwess |
mmm-
10,978.00 11,523.00 22,501.00
12,667.00 12,172.00 24,839.00

L - e
11417.00 | 476 29 1| 12,337.00 23,754.00
10,252.00 11,983.00 22,235.00

10,016.00 | 10, ' 21,848.00 31,864.00
7,724.00 , 19,445.00 27,169.00
9,110.00 : 18,126.00 27,236.00

10,089.00 , 20,145.00 30,234.00




Majors Exporters are complied with

International Private Food safety standards :

« GMP (Good Manufacturing Practice)

« HACCP (Hazard Analysis and Critical Control Point)
« BRC (British Retail Consortium)

* |FS (International Featured Standards)

 GFSI (The Global Food Safety Initiative )



CASE STUDY

FROM
Thal Frozen Foods Associlation
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Thai Frozen Foods Association
AunAUOIKISIZITONIININY HISTORY

Thail Frozen Foods Association (TFFA) is a private non-profit organization founded
in 1968 under the Thai Trade Association Act. The original name was Thai Marine
Products Association, then changed to Thai Fishery and Frozen Products
Association in 1983 to cover the frozen products industry.

Finally, the present name of Thai Frozen Foods Association was adopted in 1994.
The name clearly reflects the overall scenario of frozen products as food item, as
well as expands the association’s supervisory role beyond marine products to cover
many other food categories.

TFFA runs by Directors elected from its members to a 2 year-term. The main
business of its members is processing and exporting frozen foods. TFFA derives its
income from annual membership fee, as well as service provided such as sample

analysis, arranging seminars, sales of forms and documents. It now has more than
200 member companies, with an office located at business area of Bangkok.



TFFA

Thai Frozen Foods Association
ﬂU‘]ﬂUO‘]HWSII?I'IfJ"OﬂII%\]TnU Objective

The stated purposes are

* To Promote the entrepreneurship foe all types of frozen fishery and agricultural products.

» To Promote the harmony and information exchange among members.

» To Serve as the intermediary in reaching compromises regarding conflicts that may occur
among the members themselves or between members and outsiders.

» To Establish regulations and mutual agreements for members to follow for smooth operation
of the business.

« To Encourage both in quantitative and qualitative, the business of fishery and agricultural
products in response to the increase, demand of both domestic and international markets.

» To Compile statistics about fishing, production, sales and export. To survey and study the
member's opinions concerning their business for use to benefit others as a whole.

» To Cooperate with the government sectors responsible for Thai fishery industry; for example,

shrimp, fish, cephalopods and other agricultural products.
» This association has no objectives relating to politics.



Thai Frozen Foods Association
AuAuoKISIIFIonIININY Vision

TFFA

The principal organization setting direction for Thal frozen food
iIndustry, with body of knowledge at the international level to
enhance and increase the sustainable competitive capabilities.



Thai Frozen Foods Association
AuAuoKISIIFIonIININY Mission

MISSION I

Setting direction for the industry

Strategies:

1. Develop and submit national strategies of frozen food industry to relevant
government agencies.

Get actively involved in forming policy or regulation.

2. Set up the joint working committee with government agencies to formulate a
monitoring system for global trade barriers and other trends which may impact the
industry.

3. Push for and participate in scientific testing through out the supply chain.

4. Ensure a sufficient labor supply through participation in national policy forming.

5. Develop up-stream to down-stream cluster in aquaculture and fishery.



TFFA

Thai Frozen Foods Association
AuAuoKISIIFIonIININY Mission

MISSION II:

International body of knowledge development and services

Strategies:

1. Establish a frozen foods training center.

2. Institute an information center at TFFA, with trade and standard data base for the industry.

3. Build up appropriate body of knowledge on logistic management.

MISSION IlII:

The sustainable competitive capability enhancement

Strategies:

1. Upgrade members' capability and innovetion with high quality research.

2. Promote brand building and value-added processes to members' product lines.



Pictures are from website : http://www.thai-frozen.or.th
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Pictures are from website : http://www.thai-frozen.or.th
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Pictures are from website :
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Cephalopod

Pictures are from website :
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Ready to Eat

Pictures are from website :
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Ready to Eat

Pictures are from website :


http://www.thai-frozen.or.th/

End

Thank you
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